The Sudden Lockdown of the World Has

Created a ‘New Normal’ for a Model of
Engagement—iIs Your Organisation Ready?
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The specific conditions we live in have fuelled conference
organisers and business leaders to reinvent compelling alternative
options in the interest of public safety. This motivation has resulted
in innovations that redefine the future of engagement and
interactivity in the virtual realm.

But how do you navigate a changing environment that is different

from the past, yet no less rich in possibilities for those who are
prepared for the future?
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As the endless cascade of ’r?chhology floods the market, simply buying
into digital trends that comﬁeﬁ’rors are using;might lead to whole host

of challenges before it's too late. These challenges might make a snap
decision not worth the investment.

Buying into technology doesnot make a business “digital”
and technology on its;own cannot solve problems.



Before starting on a digital project, some questions
companies should first ask themselves include:

What customer experience are we How can we scale this on a global What business metrics are we trying
seeking? level? to drive?
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Technology will never stop evolving, it’s the nature of the beast. So having an innovation
advisor on your side is vital: to tailor a strategy that fits, and to uncover the right tech for
your complex business challenges—no matter the industry.

With groundbreaking strategy, cross sector expertise and fresh technologies, our consulting
services will help you to plan for and sustain success at a pace that is right for your business.
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MCI will take care of the critical aspects required for a successful
digital transformation so you can:

Innovate with agility Build A Partnership Ecosystem Get Access to Industry Expertise

* Leverage our methods, design thinking * We bring together the right mix of * Get access to technology consultants
and analytics to creatively solve software, services, capabilities and from across multiple industries who can
complex business challenges. professionals utilizing a tech-agnostic apply their technological skills and

* Tap into our end-to-end capabilities to approach to solve your business needs. experiences to any industry challenge.
boost innovation and scale for growth. * Qur extensive ecosystem of business

alliances, agencies, tech leaders and
startups—combined with our global

footprint—provides access to create
winning solutions.
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We apply our strategic engagement and activation solutions to build
unforgettable digital experiences that foster change, inspire, educate and
enhance business performance.

@ Technological Consulting Content Development Experience Design
— Strategic Planning IENM Broadcast Streaming {:\ Production & Setup
(28] Virtual Conventions [~] Remote Learning _|T__| Interactive Webinars
; 3
g g Internal Communications 4 Product Launches ’& Augmented Webcasts

Future Ready | mci-group.com



You can apply it now and here are just some of the many benefits you can expect
when your business goes digital:

@

Protect Revenues, Save Time Broaden the Reach of Your

@ é

Better Customer Experience

& Facilitate Planning Message

¢ @5

Capture Valuable Audience Optimising Your Processes
Insights and Conversations
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NOW IS THE TIME TO MAKE YOUR
MOVE TO THE FUTURE

Get in touch with us to discuss your digital transformation.

MCI-GROUP-COMMUNICATION@mci-group.com
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